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Onuc HABYAJILHOI AUCHHUILIIHA
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Hpumirka

CriBBiTHOIIEHHS KIJIBKOCTI TOAMH ayAUTOPHUX 3aHATH IO CAMOCTIHHOT poOOTH CTaHOBHTH:
Ju1s TeHHo1 popmu HaBuaHHSA — 26 % 10 74 %.

11t 3204HOi popmu HaBuaHHA — 13 % 10 87 %.

1. Mera Ta 3aBJaHHSI HABYAJbHOI TUCIHUIIiHI

MeTo10 BHKIIAJaHHS HABYAIBHOT JUCIUILTIHY «Jl1T0Ba aHTJIOMOBHA KOMYHIKAIIis» € TOCATHEHHS
CTYJICHTaMH MPAKTUYHOTO BOJIOJIHHS JIIJIOBOIO aHTIINCHKOI MOBOIO, IO J03BOJISIE BHKOPUCTOBYBATH
il B MOBCSKICHHOMY CIIJIKyBaHHI, MpodeciiiHo crnpsiMoBaHii KOMyHiKallii, JiJIOBOMY MOBJICHHi, a
TaKoX y HaykoBiii pob6oTi. OcobmuBictio OK € inTerpamisi onmaitn kypcy «Business English
Communication Skillsy (Bammarroncekuii yHiBepcuter (CILA), mmatdopma «Coursera») B Horo
3MIiCT.

3aBIaHHAMH BUBYCHHS JUCIUILTIHYU «J[iJI0Ba aHTIIOMOBHA KOMYHIKAIis €:

- HaBYaHHS OCHOB JIJIOBOTO CIUJIKYBaHHS B YCHIN 1 MUChMOBIH (hopMax y TUTIOBUX CUTYAIisX;

- HaBYaHHS MOBJICHHEBOI JISUTbHOCTI Ha OPUTIHAJIBHUX TEKCTaX aHTJIHCHKOI MOBOIO, HA OCHOBI
SKUX YJIOCKOHATIOIOTHCS OCHOBHI MOBJICHHEBI HABWYKH 1 BMIHHS IIOJI0 YATaHHS, YCHOTO MOBJICHHS,
ayJlif0OBaHHsI, MepeKiIaay 1 MIChbMa;

- YAOCKOHAJICHHS, PO3IIUPEHHS Ta MOTJIMOJICHHST HEOOX1THUX 3HaHb MO0 (OHETUKH, JICKCHKH,
rpaMaTHKH.

OK «/linoBa aHrioMoBHa KOMYHiKallis» CIpsSMOBaHHM Ha (QopMyBaHHA y 3700yBadiB TaKHUX
npogeciiHNX KOMIIETEHTHOCTEIi:

1.3aranbHi

3K 4. 30ammuicmb 0o yTBepIKEHHS TYMaHICTUYHHX iJealliB, JEMOKPAaTUYHHUX LIHHOCTEH,
MOBHOTO 1 KyJbTypHOro OaraTcTBa VYKpaiHM # IHIIMX KpaiH; TMOIHyBaHHS I TmoBara [0
KPOCKYJIETYPHOT'O COLIIyMY; 3/1aTHICTh MPALIOBATH B MIXKHAPOTHOMY iH(OpMAIiiTHOMY KOHTEHTI.
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3K 7. 30amuicmov 0o suxopucmanusn iHO3eMHUX MO8 V npoghecitiniil disinbrocmi. BUKopuCTaHHS
iHO3eMHOI MOBH B 00CS31 TeMaTHKH, 3yMOBIJIEHOI mpodeciiinumu npobiemaMu. 3aCTOCOBYBAaTH B
PI3HHMX CHUTYaIlisIX 3HaHHS 1HO3EMHOI MOBH.

3K 11. 30amuicms 0o eghexkmusnoco emuuno2o cniikysamHs iz cyb’ekmamu 63aemoolii ma 6
konekmusi (rpymi). JloTpuMaHHA €THUYHHMX TPUHIMUINB, 3aTHICTh I[IHYBaTH pPI3HOMAHITTA Ta
MYJIBTHKYJIBTYPHICTh YYaCHHKIB HABYAIBHOTO MPOIIECY.

2. ®axoBi

CK2. 3paTHicTh BHKOPHCTOBYBATH TCOPETHYHI 3HAHHS Ta MPAKTHYHI HABUYKH 3aCTOCYBaHHS
KOMYHIKaTUBHHX TE€XHOJIOTiH, OPaTOPCHKOTO MUCTELTBA Ta PUTOPHUYHOI KOMYHIKAIl1 AJIs 311HCHEHHS
JIJIOBUX KOMYHIKAIlIH aHTJICHKOI0 MOBOIO Yy TipodeciitHiit cdepi.

CK 4. 3nanHa cydacHMX METOAOJIOTIYHMX 3acajl MpeaMETHOI cremianizamnii, Teopii Ta ictopil
1HO3eMHOI MOBH, IUCLUILIIH 32 BUOOPOM 13 MOBO3HABYUX MHUTAHb.

CK 7. 3parHicTh NpOAOBXKYBAaTH HaBUaHHS Ta 3JIHCHIOBaTH NpoQeciiHy MisIBHICTD B
IHIIOMOBHOMY OTOYEHHI, €(EKTHBHO 3aCTOCOBYBaTH KOMYHIKATHBHI TEXHOJIOTii B CIIIJIKYBaHHI 3
pi3HUMH Cy0’€KTaMH B3a€MOJIii, 3aCTOCOBYBATH JIEMOKpPATHYHI TEXHOJIOTIi MPUHHATTS KOJEKTHBHUX
pillicHb, BPaXOBYIOUH BJIACHI IHTEPECH Ta MOTPEOH 1HIIIHX.

CK 10. Bonoainast iH03eMHOI0 MOBOIO Ha piBHI He Hmxkue Cl, JOTpUMaHHA CydyaCHMX MOBHHUX
HOpPM 1HO3€MHOi MOBH, ONAaHYBaHHS pPI3HUX BHUAIB MOBJICHHEBOI [ISTILHOCTI, (OpMyBaHHS
MOTHUBAI[ITHOTO KOHTEKCTY JUIi MPOAYKTUBHOI'O BHMBYCHHS 1HO3E€MHOI MOBH, YTBEPIUKECHHS PO
1HO3eMHOI MOBH SIK 3aC00y MDKKYJBTYPHOI KOMYHIKaIlii, 3[aTHICTh aJICKBaTHO BHKOPHUCTOBYBATH
MOBJICHHEBI OJMHUII, JEMOHCTpYBaTH c(popMOBaHy MOBHY i MOBJICHHEBY KOMIIETEHIIi B HpoIieci
npodeciitHoi 1 MIKOCOOMCTICHOT KOMYHiKallii, BOJOIIHHSA PI3HUMH 3acO00aMu MOBHOI IMOBEIIHKH B
PI3HUX KOMYHIKaTHBHHX 1 COIIIOKYJIETYPHHX KOHTEKCTAaX.

CK 15. Bononinas 3acobamMu oprasizailii MOBHOTO Marepiaidy y 3B’SI3HUHM TEKCT; 37aTHICTh
BUKOPUCTOBYBATH KOTHITHBHO-IMCKYPCHBHI BMIHHS, CIpPSIMOBAaHI Ha CIPHUHATTS W TOPOKCHHS
3B’SI3HUX MOHOJIOT1YHHX 1 J1aJOTIYHUX TEKCTIB B YCHIM 1 TUCEMOBOI (hopMax, 31aTHICTh aHATI3yBaTH U
IHTEepIpETYBAaTH MOBHI MPOLECH, 3ICTABIATH 1HPOPMALIIIO.

IIporpamHi pe3yJibTaTH HABYAHHS

I[IPH 2. BononiTH KOMYHIKAaTHUBHOIO MOBJICHHEBOIO KOMIETEHTHICTIO 3 MEpmIoi Ta ApYroi
1HO3eMHOi MOBH (JIIHTBICTUYHHH, COIIOKYJIbTYPHUM, MparMaTHYHUA KOMIIOHEHTH BIAMOBIIHO 0
3arajibHOE€BPONEHCHKUX PEKOMEHJIAIH 13 MOBHOI OCBiTH) Ha piBHI Cl, 34aTHHII BIOCKOHAIIOBATH Ta
M1JIBUIIYBAaTH BJIACHUH KOMIIETCHTHICHHH PIBEHb Y BITYM3HIHOMY Ta MIDXKHAPOJHOMY KOHTEKCTI.

ITPH 10. JlemoHCTpyBaTH JeTalbHI 3HAHHS CIEIiaJbHO BHOPaHOi ramy3i (BiANOBIIHO 10 00paHol
CIIEIIaJILHOCTI Ta creriami3amii) nUsIXoM TOBOPIHHS, YMTaHHS, BUBYCHHS Ta 3BITYBaHHS PO 3MICT
BOXJIUBUX Ipallb HA 00paHy TEMaTUKY.

I[TPH 16. ®opmyBaTH KOMYHIKaIliiHY CTpaTeriro 3 CyO’€KTaMu B3a€EMOJIi 3 JOTPHUMaHHSIM
€TUYHUX HOPM, 3aCTOCOBYBAaTH JIGMOKPATHYHI TEXHOJOTIi TPHHHATTS KOJCKTHBHUX PIllICHB,
BpPaxOBYIOYH BJIACHI IHTEPECH 1 MOTpeOU 1HIIMX, BUKOPUCTOBYBATH €(EKTHBHI CTpATerii CIIKyBaHHS
3aJIe)KHO BiJ| CHTYaIil.

[TPH 20. BusBisiTi 3HaHHS PO 1HO36MHY MOBY B KOHTEKCTI TJ100asTi3aI[iiHUX MPOIIECIB.

2. IlporpaMa HaB4YaJbHOI AU CHUIIIHA
3microBuii MoayJib 1. Business Settings
Tema 1. Introducing Yourself in Business Settings.
Tema 2. Making Contact.
Tema 3. Describing Your Job.

3microBuii MmoayJb 2. Going into Business
Tema 4. Describing a Company.

Tema 5. The History of Starbucks and Amazon.
Tema 6. Start-ups.



3microBuii MoayJb 3. Writing Emails
Tema 7. Email Guidelines.

Tema 8. Formal Style in Emails.

Tema 9. Writing Effective Emails.

3microBuii MmoayJub 4. Business Communication Skills in Making Phone Calls
Tema 10. Making a Call.

Tema 11. Making Arrangements to Meet.

Tema 12. Leaving Messages.

4. CTpyKTYpa HABYAJbHOI JUCUMILTIHA

Kinpkicte ronuna
Ha3Bu 3mMicTOBHX MOJYIIiB 1 TEM Acina dopma - 3a0una popua :
YChOrO Y TOMy uHciti yeboro TOMy HHCH
a | m | mab | iH | c.p. 1 | i |madlingl c.p.
1 2 3 4 5 6 7 8 [9]10[11]12] 13
Moayas 1
3micToBuii MoayJib 1. Business Settings
TCM?. 1. Iqtroducmg Yourself in 7 4 3 7 ) 5
Business Settings.
Tema 2. Making Contact. 6 3 3 5 5
Tewma 3. Describing Your Job. 6 3 3 7 2 5
Review Test 6 3 3 6 6
Pa3zom 3a 3M 1 25 13 12 25 4 21
3micToBuii Moay.b 2. Going into Business
Tewma 4. Describing a Company. 7 4 3 7 2 5
Tema 5. The History of Starbucks and 6 3 3 5 5
Amazon.
Tema 6. Start-ups. 6 3 3 7 2 5
Review Test 6 3 3 6 6
Pa3om 3a 3micToBHUM MojyJieM 2 25 13 12 25 4 21
MoayJas 2
TH/I3 10 | | | | f1wo] 1w | | | | [10
Moayasb 3
3micToBuii MmoayJab 3. Writing Emails
Tema 7. Email Guidelines. 6 3 3 7 2 5
Tema 8. Formal Style in Emails. 6 3 3 5 5
Tema 9. Writing Effective Emails. 7 4 3 7 2 5
Review Test 6 3 3 6 6
Pa3om 3a 3micToBUM MoayJiem 3 25 13 12 25 4 21
3micToBuii Moay.ab 4. Business Communication Skills in Making Phone Calls
Tema 10. Making a Call. 6 3 3 6 6
Tema 11. Making Arrangements to 6 3 3 6 ) 4
Meet.
Tema 12. Leaving Messages. 6 3 3 6 6
Review Test 6 3 3 6 6
Pa3om 3a 3micToBUM MoayJiem 4 24 12 12 24 2 22
MoayJsb 4

H/13 T | [l | [ ] 1




6

| Veworo ropun | 120 | | [ s1| |6 |120] | [14] [106 |
5. Temu 1a60paTOPHUX 3aAHATH
0 Kinbkicts
Hasga remu
3/1 TOJUH
1 | Introducing Yourself in Business Settings. 4
2 | Making Contact. 3
3 | Describing Your Job. 3
4 | Review Test 3
5 | Describing a Company. 4
6 | The History of Starbucks and Amazon. 3
7 Start-ups 3
8 | Review Test 3
9 | Email Guidelines. 3
10 | Formal Style in Emails. 3
11 | Writing Effective Emails. 4
12 | Review Test 3
13 | Making a Call. 3
14 | Making Arrangements to Meet. 3
15 | Leaving Messages. 3
16 | Review Test 3
Ycboro roguH 51
6. Camocriiina po6ora
] KinbkicTb
Ha3zga temu
3/m TOJAMH
1 Covering letter 3
2 | Semi-formal email 3
3 Summary of a report 3
4 | Writing memos 3
5 | Memo suggesting action 3
6 | Press release 3
7 | Formal email 3
8 | Writing formal emails 3
9 | Essay 10
10 | Email presenting an argument 3
11 | Personal profile 3
12 | Press release 3
13 | Mission statements 3
14 | Email assessing risks 3
15 | Formal minutes 3
16 | Email request 3
17 | BEC Higher Practice Test 3
18 | Individual Task 11
Ycboro roauH 69

CamocrTiiiHa podoTa CTyJAeHTIB BKJIIOYAE: IMIATOTOBKY TEOPETHYHUX MUTAHb KYypCY;
CKJIaJJaHHsI IMCbMOBHX y3arajibHEHb 1O TEMH y BUIJIAAL Te3 (5-6 CTOp.) NIATOTOBKY /10 J1aOOPaTOPHUX
3aHATh, BUKOHAHHS YCHUX 1 MMCHbMOBHUX 3aBJaHb, OMPAIIOBAaHHS OCHOBHOI M JOJAaTKOBOI JIITEPATypH 3
JIJIOBOT QHIJIIMCBKOT MOBHU. CKJIaJlaHHs TabJUIb, CXEM TOLIO.



7. InguBinyasbHi 3aBIaHHA
[nauBinyanbHe 3aBAaHHS BUKOHYETHCS CTYJASCHTOM B I033aayJUTOPHUN dYac 1 MEPEBIPAETHCS
BUKJIa/Ia4€M 32 PO3KJIaI0M KOHCYJIBTaTUBHUX Ta 1HAMBITyaJbHHUX 3aHATh BUKJIAIauiB Ka(eIpH.
OCHOBHOI0O METOI IILOTO BHJy AISUTBHOCTI € TOrIHOJeHHsS HAOyTHUX CTyJIEHTaMH ITiJI 4ac
ayJIMTOPHUX 3aHSTh 3HAHb 3 JIIJIOBOi aHTJIOMOBHOT KOMYHIKAIIii.

OpienToBHi 3aBaanHs 11 iHauBiAyaasHoi podoru (IH/3)
It doesn’t matter whether you enjoy your job or not as long as it’s a well-paid job.
Self-employment is more stimulating than working for a large organisation.
3. Social networks have rapidly become communication tools for many companies.
They will be further developed for business in the future.
4. Innovation is different from invention.
In the future most companies will be online companies.
There will be fewer offices and more call centres.
6. Anyone who has contact with a customer is a salesperson - and that includes the person who
answers the phone!
7. Small companies can adapt more quickly to changes in the market place than large
corporations.
Companies become more efficient as they grow in size.
More time is wasted during meetings than during any other business activity.
10. It is impossible to have a successful career and a happy family life.
You have to choose one or the other.
11. It is impossible for young people to find a (good) job today without help from someone.
12. A successful salesperson knows the strengths and weaknesses of competing products.
13. Small companies cannot offer employees opportunities for promotion.
14. There is more creativity in multinational companies than in small firms.
15. Qualifications are more important today than ever before.

N —
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OuinoBanus IH/I3

Ominka «BimMiHHO» (20 — 16 GayliB) BUCTABIISIETHCS, SKIIO BUKOHAHE 3aBJaHHS Ma€ JIOTIYHY 1
MOCITIZIOBHY CTPYKTYPY, MICTUTh BCi HEOOX1/IHI ii €JIEeMEHTH, Ma€ ITPYHTOBHUM 3MICT Ta BUCOKUN PIBEHBb
obopmiieHHs. CTyIEHT JEMOHCTPYE BHUCOKHMH PIBEHb CaMOCTIMHOCTI JOCHIKEHHS Ta TijJ dYac
mpe3eHTalii pe3yabTaTiB. 3aBJaHHS JOCIIPKCHHS BUKOHAHI, M0 YCIIIIHO MPOJEMOHCTPOBAHO Y
BucTyIi. HenomikiB HeMae.

Ominka «mo6pe» (15 — 11 0GamiB) BHCTaBISETHCS, SKIO BUKOHAHE 3aBJIaHHS Ma€ JIOCTATHBHO
BHCOKHH PiBEHb 3MICTOBHOCTI Ta oopmiieHHs. [loMideHi HEAOIKH CyTTEBO HE BIUIMBAIOTH HA PIBEHb
poOOTH 1 CTOCYIOTBCSI CTYIEHS CaMOCTIMHOCTI JOCHTIDKEHHS CTYIEHTA, HEJOCTATHHO IIHUPOKOTO
CHEKTPY NpOAHAII30BAHUX 1 BUKOPUCTAHHUX JIKEpell, TeBHOI HEBIIEBHEHOCTI IIiJ] 4aC BUCBITJICHHS
pe3yJIbTaTiB TOIIO.

Ominka «3amoBiTbHO» (10 — 7 GaniB) BHCTABISIETHCS, SKIIO BHKOHAHE 3aBJAHHSA B IUIOMY
BiJIMIOBiTae BUMOTraM 70 O(pOpPMIIEHHS Ta 3MICTY, ajieé MiCTUTh CYTTEBI HEAOIIKM Y BUKIAJl MaTepiaiy,
0ohOpMIICHHI CTPYKTYpPHHX KOMIIOHEHTIB, TOJIaHHI 3arajbHUX pe3ysbTariB. OILIHKH «3aJI0BUILHOY
3aCIyrOBYIOTh POOOTH, JUIS SKUX XapaKTEPHUH BUCOKUN PIBEHb PEMPOAYKTUBHOCTI Ta SIKI HE MalOTh
MOTPIOHUX 03HAK CAMOCTIMHOTO JOCIIIIKEHHSI.

Omninka «He3anoBiIbHO» (6 — O OamiB) BHCTABIAETHCS, SKIIO OKPIM IEPEPaxOBAHUX BUIIE
HEJIOJIIKIB, BUKOHAHI 3aBJAaHHS 3 IE€I0 OIIHKOK MArOTh CYTTEBI HEJOJIKH, SKI € KPUTUYHHUMHU TIO0
BIJTHOIICHHIO JI0 3MICTy, CTPYKTYpH Ta OGOpMIIEHHS 1 HOPYHIyIOTh 4MHHI BUMOTH. CTyAEHT He
BOJIOJII€ TTOTPiIOHOIO 1H(POPMAITIETO.

8. MeToau HaBYaHHA
[IpoGnemHmii BUKIAA MaTepiany; IMOSCHEHHS; METOJ CIOCTePEKCHHS U aHali3y MOBHHX



¢dakTiB, oOpraHizaimis CaMOCTIHHOTO TIOIIYKYy Marepially; poOoTa 3 HAyKOBOIO JITEPaTypolo;
BUKOPUCTAHHS MYyJIbTUMEIMHUX 1 KOMIT FOTEPHUX TEXHOJIOTIH.

9. MeToau KOHTPOJIIO
VYcHe Ta MMChMOBE OMUTYBAHHS Ii]] Yac J1a00paTOPHUX 3aHSTh; MPE3CHTAIlisl aKaJJEeMIYHUX ece,

pedepariB; orisa Bimeo-npeseHTaiiii B PowerPoint.

10. Po3noain 6aJiiB, siKi OTPUMYIOTH CTYJIEHTH

IToTouHe TecTyBaHHS Ta caMOCTiliHa podoTa IHA3 Cyma
T1 | T2-3 | T4-5 | Te-| T8-9 T10 T11 T12
-2 7 20 100
10 | 10 10 10 10 10 10 10

HIxana ominoBanuda: HanioHaJabHa Ta ECTS

Cyma GauiB 3a BC_.i Ouinka OriHka 3a HaIllOHAIBHOIO IIKAJIOI0
BUJTH HABYAJIBHOT ECTS :
JISITTBHOCTI 3aJI1K
90-100 A
82-89 B
75-81 C 3apaxoBaHO
67-74 D
60-66 E
35-59 FX HE 3apax0BaHO 3 MOXKJIMBICTIO MOBTOPHOI'O CKJIAJaHHS
0-34 F HE 3apaxoBaHo 3 060B’H3KOBHM MMOBTOPHUM BHUBYCHHSIM
JTUCTIMILUTIHA

Kpurepii oninioBanHs
90 -100 6aniB — BUCOKMIA PIBEHb 3HAHB,
MOBHE OBOJIOIIHHS JIIJIOBOIO TEPMIHOJIOTI€IO,
TBOPYHIA BUKJIA]T KOHIICTIITI.

75 — 89 6aniB — cepeaHiii piBeHb 3HaHb,
Cepe/IHE OBOJIO/IIHHS JIIJIOBOIO TEPMiHOJIOTIETO,
apTyYMEHTOBAaHUM BUKJIA KOHIICTIITIi.

60 — 74 6aniB — qoCcTaTHIN piBeHb 3HAHb,
JIOCTATHE OBOJIOAIHHS JIIJIOBOIO TEPMiHOJIOTIEHO,
PEIPOTYKTUBHUAN BUKJIA] KOHIICTIITI.

0 — 59 OaxniB — HU3BKMI PIBEHb 3HAHD,
HU3bKUH pIBEHb OBOJIO/IIHHS JIIJIOBOIO TEPMIHOJIOTIEIO,
¢dbparmeHTapHUN BKJIAJ KOHLIETII].

11. Meroanune 3ade3nedenns OK «/lioBa aHIIOMOBHA KOMYHIKAIlish» MpeICTaBIeHE HACTYIMHUMHU
HaBYAJIbHO-METOJUYHUMH MaTepiajaMu: poOoya HaByalibHAa TNPOrpaMa; TEOPETUYHHUH MaTepial,
MIPAKTHYHI 3aB/JaHHS 3a TEMAaTUKOIO 3MICTOBUX MOJIYJIIB 1 3aBJaHHS JJIsl CaMOCTIHHOT poOOoTH (OHJIalH
kypc «Business English Communication Skills»); iHauBiyansH0-10CTiTHI 3aBJaHHS.
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12. PexkomenaoBaHa Jireparypa

basoBa Jireparypa
1. Business English Communication Skills. URL:
https://www.coursera.org/specializations/business-english
2. Business English. URL: https://learnenglish.britishcouncil.org/business-english
3. Trappe T., Tullis G. Intelligent Business Advanced Coursebook. Pearson Education
Limited, 2013. 176 p.

JonomixHna Jitepatypa

1. Barrall I., Barrall N. Intelligent Business Advanced Workbook. Pearson Education
Limited, 2011. 96 p.

2. Barrall I., Barrall N. Intelligent Business Advanced Skills Book. Pearson Education
Limited, 2012. 112 p.

3. Downes C. Cambridge English for Job-Hunting. Cambridge: Cambridge University Press,
2008. 112 p.

4. Haigh R. Oxford Handbook of Legal Correspondence. Oxford: Oxford University Press,
2019. 232 p.

5. Hughes J. Successful Presentations for Professionals Who Use English at Work. Oxford:
Oxford University Press, 2016. 71 p.

6. Lougheed L. Business Correspondence : A Guide to Everyday Writing. Intermediate. 2nd
ed. Longman, 2003. 149 p.

7. Revell R. Telephoning in English. Cambridge: Cambridge University Press, 2010. 128 p.

CJ10BHUKH
1.banna M. 1. HoBuii anrno-ykpaincbkuii cioBHuk. K. : Yymanpkuii nusix, 2000. 700 c.
2.Longman Dictionary of Contemporary English. [b. M.] : Pearson Education Limited, 2016.
2224 p.

13. Inpopmaniiini pecypcu
http://www.pearsonlongman.com/intelligent business/teachers resource.html
https://www.businessenglishpod.com/
http://www.businessenglishsite.com/
https://learnenglish.britishcouncil.org/en/business-and-work
https://www.youtube.com/user/bizpod
http://www.bbc.co.uk/worldservice/learningenglish/general/
http://www.grammarbook.com/
http://grammar.ccc.commnet.edu/grammar/
http://www.spellchecker.net/grammar/
http://www.dailygrammar.com/
http://www.grammarly.com/handbook/
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